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Metaphors

• Comparisons that show how two things that are not 
alike in most ways are similar in one important way. 

• Unlike similes that use the words “as” or “like” to 
make a comparison, metaphors state that something
is something else.

– Simile: Life is like a box of chocolates.

– Metaphor: Life is a box of chocolates.



Metaphor defined

Elements of metaphor use (Knudsen, 2005)

– Topic (the referent)

– Vehicle (the metaphor)

Sea turtles are the ocean’s sentinels.
topic vehicle



Source: Schefeule, 1999

Framing theory

Conceptual framework



Research questions

RQ1: How intensively were metaphors used in 
the two newspapers’ coverage? 

RQ2: Is there any difference in metaphor use 
between Nigeria and the U.S. in terms of 
intensity and type?



Method

• Method: Content analysis

• Sample: New York Times (US) 
The Sun (Nigeria)

• Timeframe: 2012–2017

• Unit of analysis: Complete straight news and 
feature articles, editorial reports



Country difference by cultural characteristics, 
press freedom, climate change policy

U.S. Nigeria
Cultural characteristics
•Power distance
•Individualism vs. collectivism 
•Competitive vs. consensus-oriented
•Uncertainty avoidance 
•Indulgence vs. restraint 

Low
Individualistic
Competitive
Below average
Highly indulgent

High
Collectivistic
Consensus
Intermediate
Indulgent

Press freedom status Free Partly free

National climate change policy Under 
negotiation

High 
commitment



U.S. (n=365) Nigeria (n=264)

Number of articles 
published

1,490 533

Average length in 
words

1,227 800

Intensity of 
metaphor use

204 63

Comparative statistics, 2014-17 climate change coverage

Results



Metaphor referents

Categories of referents US Nigeria

n % n %

1 Climate change and consequences 27 20.00 4 7.55

2 Causes of destruction 8 5.92 1 1.88

3 Climate change science and research 7 5.18 7 13.20

4 Climate change scientists and research 
institutions

7 5.18 6 11.32

5 Climate change policies and actions 40 29.63 7 13.20

6 Public reaction to, and understanding of, 
climate change

6 4.44 7 13.20

7 Country 0 0 4 7.55

8 Governments/Administration 12 8.88 2 3.77

9 Nature, earth, the environment 19 14.07 11 8.15

10 Other agents, personalities 9 6.66 4 7.55



The Times’ metaphors were significantly more 
negative and satirical 

US Nigeria

n % n %

Negative 84 62.22 11 20.75

Positive 23 17.03 23 43.40

Neutral 28 20.74 19 35.85



U.S. Nigeria

A wrecking ball The road to progress

Political lobster traps A new axis of the economy

A kind of numbers game The elixir of the 21st century

A very dark cloud A central engine to drive 
transformation

A gigantic pinball game Acts in a play

A forgetable blunder A long distance race

Metaphors used to describe 
climate change science



Metaphors used to describe 
climate change science

U.S.: ”a wrecking ball” Nigeria: ”the road to progress”



Conclusions

• The Sun’s metaphors reflected the mood of the 
public, supported government policy for national 
funding, and reinforced social consensus by using 
more positive metaphors. 

• The Times employed more metaphors, but 
featured more metaphors of discord, reflecting 
society’s conflicting points of view.


